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Sean Kim, CEO & Co-Founder, Student Pharmacist at University of Maryland



You are loving your 
vacation in South 
Korea.

Then you come 
down with a bad 
cold.

WHAT SHOULD YOU DO?



Language Barrier

Finding a pharmacy

Drug Information

Problems
Language. Search. Location.

*Reference: https://tripprep.com/library/obtaining-medications-abroad/traveler-summary



Solutions
A mobile application providing travelers with the right over-
the-counter (OTC) products in foreign countries

Translated into your preferred 
language

No Language 
Barrier

Summarized counseling points

Accurate 
Information

Validated local pharmacies

Trustw orthy 
Pharmacies



Our Business Model
Packages Offered

One time purchase for 
freemium services: 
"Talk to your pharmacist, Find 
your pharmacy"

Freemium ($19.99)
Product manufacturer’s direct 
to customer exposure

Advertisement Fee
Promoting international 
travelers with the Ministry of 
Culture

Partnership



Target Market

International Traveler
Freemium Based Service

Travel Influencers
TikTok , Instagram



Market Size
From top to bottom: Total Available Market (TAM), Serviceable Available Market (SAM), Serviceable Obtainable Market (SOM)

17.5 Million
Total International Tourists in South Korea, 2019

12.5 Million
Total International Tourists in Seoul, 2019

742.7 Thousand
Total American Tourists in Seoul, 2019

21 Million
Total International Tourists in South Korea, 2026

*Reference: https://www.statista.com /outlook/ mmo/travel -tourism/south -korea



Financial 
Performance

Five-Year Net Income & Free 
Cash Flow Projections



Growth +$48,640
Revenue Growth, year 1 to 2

+$25,000
Ministry of Culture Revenue

+$18,140
Customer Revenue

+$5,500
Advertisement Revenue



Product Design
Concept







*Reference: https://www.nedrug.mfds.go.kr/searchEasyDrug



*Reference: https://www.nedrug.mfds.go.kr/searchEasyDrug





*Reference: http://www.koacp.org/



*Reference: http://www.koacp.org/



Direct  Competitors

Local Hospitals

Travel Insurance

Indirect  Competitors



Competitive 
Advantages



Intuitive user-friendly interface design 

Easy To Use
Accurate language translation

Preferred Language

Free to download and use, w ith minimal fees 
for certain types of services

Inexpensive

Can be used across multiple devices such as 
mobile gadgets and laptop computers

Accessible

01 02

03 04



Timing

After the pandemic, people w ill s tart  traveling again even more.

Post  COVID-19 W anderlust1

During the pandemic, the potential of telehealth has been proven.

Digital Health2

*Reference: https://www.ustravel.org/research/monthly-travel-data-report
R Niakan Kalhori S, Bahaadinbeigy K, Deldar K, Gholamzadeh M, Hajesmaeel-Gohari S, Ayyoubzadeh SM. Digital Health Solutions to Control the COVID-19 Pandemic in Countries W ith High Disease 

Prevalence: Literature Review. J Med Internet Res. 2021 Mar 10;23(3):e19473. doi: 10.2196/19473. PMID: 33600344; PMCID: PMC7951053.

https://www.ustravel.org/research/monthly-travel-data-report


Meet the Team SEAN KIM

Chief Executive Officer

ALEX LIVINGSTON

Chief Financial Officer

KAREN NGUYEN

Chief Technology Officer



Thank you & Questions?
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